
1. Match Your Page to 
Visitor Expectations
When someone clicks on your link from 

Google, they have a specific goal in mind. 

Your page needs to deliver on that 

promise immediately. Do a content audit 

to see which pages match the search 

intent. Often, reducing bounce rate is as 

simple as revamping your existing pages 

to better align with visitors' expectations.

2. Make Your Text 
Scannable
Break up those text walls into bite-sized 

chunks. Use headers to guide readers 

through your content, highlight key points 

in bold, and keep paragraphs short. Add 

breathing room with white space and 

bullet points. Remember, online readers 

scan first; make it easy for their eyes to 

find what they need.

3. Speed Up Your Loading 
Time
Nobody waits around for slow sites 

anymore. If your page takes more than 

three seconds to load, 53% of visitors will 

leave. Run your site through Google's 

PageSpeed Insights to spot the issues, 


or work with a website speed 


optimization agency to fix those 


bottlenecks professionally.

4. Optimize For Mobile
Your mobile site should feel as smooth as 

your desktop version. No squinting at tiny 

text or wrestling with unclickable buttons. 

Half of your visitors are on phones now. 

Make sure images resize properly, menus 

work with thumbs, and forms don't 

frustrate. Test your site on different 

devices—what looks perfect on your 

iPhone might be a mess on Android.

5. Add Interactive Elements
Static pages are so 2010. Give visitors 

something to do: quick polls, calculators, 

or comment sections can add real value. 

But keep it relevant. A mortgage 

calculator makes sense on a real estate 

site. Random quizzes about celebrity pets? 

Not so much.

6. Add Exit-Intent Popups
When visitors move to leave, catch their 

attention with something valuable—a 

helpful guide, exclusive download, or 

special offer that makes them pause. You 

can create these exit popups with plugins 

like OptinMonster or Popup Maker. Or, if 

you work with a WordPress SEO agency, 

ask them to help you set up and optimize 

these popups for better results.

7. Make Every Page a 
Starting Point
Not everyone enters your site through the 

homepage. Each page needs to work as 

both a destination and a gateway to more 

content. Include clear navigation options, 

related content links, and next steps. If 

someone lands on a product review, 

make it easy for them to explore similar 

items or find buying guides.

8. Show Social Proof
In a world full of scams, people can be 

skeptical about being the first customer. 

That's why displaying genuine user 

reviews, testimonials, and case studies 

can keep visitors engaged longer. If you're 

a marketing agency, share how you 

helped a client double their traffic. If you're 

selling products, showcase customer 

photos and reviews.

9. Add Videos That Stick
Videos capture attention in ways text 

can't. Even better, they keep visitors glued 

to your page twice as long as articles 

alone. A quick product demo or how-to 

tutorial tells more than paragraphs of text 

ever could. Show that sourdough bubbling 

or that gadget working its magic instead 

of just describing it.
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