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Choosing the right SEO agency for your website can be a difficult business. Do you go with the cheapest option in the 
hope that they turn out to offer great value for money, or do you go for the company who charge the most money as they 
should, in theory, provide the highest level of service and results?

Long-Term Contracts: 
If you are speaking to an SEO company and they 
mention that their service ties you down into a 
long-term contract then it automatically raises suspicion 
over how effective their campaigns may prove to be. Of 
course, some agencies might simply tie you into a 
contract to protect themselves, especially if they’ve had 
to hire new employees to help with your SEO campaign 
but, in most cases, there are a lot of agencies that offer but, in most cases, there are a lot of agencies that offer 
a poor quality service that always tend to tie clients into 
12, and even 24, month contracts. So, if the discussion 
of a long-term contract comes up then speak to them 
about this issue, especially if it makes you uneasy.

Referrals: 
Many of SEO clients come via referrals, and this 
provides companies with assurance that the SEO 
agency that they will be using has come recommended 
by a friend, family member or a business acquaintance. 
If you’ve not received any recommendations then ask 
the SEO companies that you are speaking to whether 
they are happy for you to contact some of their 
existing/previous clients to discover how happy they existing/previous clients to discover how happy they 
are/were with the work that was carried out on their 
site. That usually helps to sort out the weeds from the 
flowers. 

Promises: 
No high quality SEO company will ever make stonewall 
promises to their clients, especially when it comes to 
timescales, because there is no way of knowing exactly 
when a client’s positions will start to improve. Sure, we 
can roughly estimate, but to promise that a certain 
position will be achieved by a certain date is impossible 
to do. So, if any SEO companies provide you promise 
after promise then it’s safe to say that you are going to after promise then it’s safe to say that you are going to 
end up disappointed.

Results:
Any SEO agency worth their salt will be able to provide you 
with a number of examples of the successful campaigns that 
they have carried out for their clients, so ask them to provide 
you with case studies, figures and examples of the work that 
they have achieved in the past. Also, beware of companies 
that tell you that they have gained top positions on Google 
for extremely specific terms. For example, we’ve heard of 
other companies that have told clients that they’ve gained other companies that have told clients that they’ve gained 
first page rankings for ‘Second Hand Welding Machines in 
Matlock, Bath’, which isn’t exactly an overly competitive term 
to be found for, hence why they probably achieved a positive 
ranking. However, if an SEO agency can provide you with 
examples of top rankings that they’ve achieved for highly 
competitive terms then, in most cases, you could be onto a 
winner. winner. 

Honesty:
[When a good SEO company is] asked whether a 
client should run a PPC campaign, and they feel that it 
wouldn’t benefit them, then they tell them straight, 
regardless of the fact that it might mean that they’re not 
taking any additional money for that client each month. 
This can, of course, work against them from time to 
time, especially if a potential client is also speaking to 
another SEO firm that is more than happy to provide another SEO firm that is more than happy to provide 
false promises and simply tell them what the client 
wants to hear. However, [a good SEO company] 
would rather their clients spend their money wisely, as 
that helps to build up a stronger level of trust between 
them both, which leads to retaining that client for years 
down the line. 


